Introducción. El informe examina la influencia del estilo cognitivo (CS) y la Experiencia Internacional (IE) de Autoeficacia Emprendedora Internacional (IESE) y la intención emprendedora Internacional (IEI), así como el papel de la educación académica (AE) en este contexto.
Introduction

Intention, Cognition and Experience
Studies on Entrepreneurial Cognition exist in many forms (e.g. Barbosa, Gerhardt & Kickul, 2007; Hird, 2012; Katz & Shepherd, 2003; Urban, 2012) . The variety and topicality of the publications shows that this subject matter is still under discussion. Part of this discussion deals with the question as to what possible meaning Cognitive Style (CS) could have in the context of the development of entrepreneurial self-efficacy or entrepreneurial intention (Kickul, Gundry, Barbosa, & Whitcanack, 2009, p. 440) . This question inevitably leads to the Theory of Planned Behavior (TPB) by Ajzen (1985; 1991; 2005) , in which this represents the relationship between Attitude, Social Norm and Perceived Behavioral Control over intention and the role of background factors like experience (Ajzen, 2005, p. 135) . These background factors lead to question, whether some factors like experience are more than a background factor, which is widely discussed in literature (Sommer, 2011) and also still under discussion.
In the following we have to define the terms "Intention, Cognitive Style and Experience".
Finally, the role of Academic Education (AE) should be discussed in this context. Following Ajzen (1985; 1991) , "Intention" can be defined as follows: "… self-predictions, that is, the individual´s estimate of the likelihood that he/she will actually perform the critical behavior" (Gollwitzer, 1993, p. 147) .
Cognitive Style (CS) as a concept has not been clearly defined even in literature. Kickul et al. (2009) attempt to define the concept as follows: "…cognitive style is generally thought of as a phenomenon with multiple dimensions, including decision making, learning, personality, and awareness [Leonard, Beauvais, & Scholl, 2005] …this dimension can be conceptualized as a continuum ranging from intuitive to analytic" (Kickul et al., 2009, p. 441) . This approach to the definition completes Olsen's observations (1985) on the subject of "linear sequential processing of information" (Kickul et al., 2009, p. 441) and will be addressed in this work, since it represented the basis for studies made by Kickul et al. (2009) . Sanchez et al. (2011) choose to adopt another approach to the definition, according to which they defined Cognitive Style as "… the way people perceive environmental stimuli and how they organize and use information from their environment to guide their actions" (Sánchez et al., 2011, p. 435) . With regard to entrepreneurial self-efficacy recourse is also made, within the framework of the comparability of the study findings, to the definition approach made by Kickul et al. (2009) , who, following Bandura (1997) , defined as follows: "…as people´s http://dx.doi.org/10.14204/ejrep.30.12167 judgements of their capabilities to organize and execute courses of actions required to attain designated types of performance" (Kickul et al., 2009, p. 441) .
With regard to the concept of Experience or International Experience (IE), there is also a variety of definitions. Therefore, to simplify matters, recourse will be made to a generally recognised definition from the Oxford University Press, which defines experience as follows:" …the knowledge or skill acquired by a period of practical experience of something, especially that gained in a particular profession" (Oxford University Press, 2013) . Alternatively, the University of Cambridge defines experience as follows in its dictionary: "… the process of getting knowledge or skill from doing, seeing or feeling things" (Cambridge University Press, 2013) . For the purposes of this study, International Experience (IE)in contrast to Bandura (1994) should be observed from a superordinate level, i.e. not only as an IE which refers to entrepreneurship, but as an IE in the overall context of entrepreneurship, for example intercultural experience.
Relationship -Intention, Cognition, Experience and Academic Education
In the next step it is necessary to investigate the possible relationship between "Intention, Cognitive Style and Experience" and the role of Academic Education (AE). The Theory of Planned Behavior by Ajzen offers an interesting approach in this context (1985; 1991; 2005) . In this model, background factors are named in addition to the constructs mentioned, such as experience and also intelligence (Ajzen, 2005, pp. 134 et seqq.) . If the Ajzen model (1985) is linked to the question raised by Kickul et al. (2009) as to the meaning of Cognitive Style (CS) with regard to entrepreneurial self-efficacy and the entrepreneurial intention following on from it, the question must be asked as to where Cognitive Style (CS) can be classified within the framework of TPB. Within the framework of this study, the assumption should be made that the Cognitive Style can be seen as a background factor. In addition to the scientific discussion on the meaning of Cognitive Style, another scientific discussion is held on the meaning that can be attributed to experience in relation to entrepreneurship (e.g. Sommer, 2010) . Both scientific discussions are related to Ajzen's TPB model (1985) , since Cognitive Style (CS) and also experience are components of the model in the form of background factors (Ajzen, 2005, p. 135) . The subject of the present studies should pose the question as to which possible influence both background factors have on entrepreneurial self-efficacy or the entrepreneurial intention following it. Studies already existing on the subject of entrepreneurship by Kickul et al. (2009) focussing on Cognitive Style (CS), and by Sommer (2010; focussing on International Experience (IE), should be summarised in a new study in which both aspects are modelled.
Another discussion deals with the relation between creativity and entrepreneurial intentions on the one hand and the role Academic Education (AE) in this context on the other hand. Hamidi, Wennberg and Berglund (2008) state: "…the role of creativity for entrepreneurial intentions also have implications for entrepreneurship education" (Hamidi et al., 2008, p. 317) . The authors identified a positive relation (Hamidi et al., 2008) . De la Fuente, Vera, and Cardelle-Elawar (2012) emphasise the necessity to integrate entrepreneurships into academic education, such as education at English universities has shown (De la Fuente et al., 2012) . Bandura (1994) described the connection between self-efficacy, experience and intention:
"…the most effective way of creating a strong sense of efficacy is through mastery experience" (Bandura, 1994) . Sander and Sanders (2003) make comparable findings: "…successful experience resulting in higher levels of self-efficacy" (Sander & Sanders, 2003, p. 3) . Both statements accentuate the meaningfulness of experience, which seems to make an examination of a more intensive integration into Academic Education (AE) meaningful.
Research Question and Hypotheses
The research question with its focus on international entrepreneurship can be formulated as follows, based on the above statements and on work carried out by Kickul et al. (2009) : Based on a random sample of students with different international backgrounds, a study will be carried out on the extent to which Cognitive Style (CS / Latent Variable -Exogenous), according to Kickul et al. (2009) , influences International Entrepreneurial Self-Efficacy (IESE / Latent Variable -Endogenous) or International Entrepreneurial Intentions (IEI / Latent Variable -Endogenous) in the sense of Kickul et al. (2009) . For this purpose, hypotheses studies by the authors will be used, according to which "…individuals who prefer the intuitive style of information processing reported higher self-efficacy beliefs regarding the tasks included in the searching stage … which were associated with their intentions" (Kickul et al., 2009, p. 448) , whereas "…individuals with the analytic preferred mode of thinking reported greater entrepreneurial self-efficacy for the planning, marshalling of resources, and implementation stages" (Kickul et al., 2009, p. 448 ).
Furthermore, a study will be made on the influence of the surveyed students' interna- Ajzen (1985; 1991; 2005) , according to which experience generally functions as a background factor which affects the determinants of the intention through beliefs (Ajzen, 2005) .
Referring to the present object of study, International Experience (IE) should be regarded as a determinant of the IEI, whereby the IEI in the sense of Ajzen's model (2005) is not influenced directly by International Experience (IE), as Ajzen (2005) ascertains: "…when these determinants were statistically controlled, the background factors no longer correlated significantly with intentions" (Ajzen, 2005, p. 136) . As I have already discussed in various articles, there are in general diverging estimates with regard to the relationship between experience and intentions (e.g. Albarracín & Wyer, 2000; Hsu & Lu, 2004; Kim, Choi, & Han, 2009; Ouellette & Wood, 1998; Pomery, Gibbons, Reis-Bergan, & Gerrard, 2009; Sheeran & Orbell, 1999) and International Experience (IE) and intention in particular (Sommer, 2011 , Sommer, 2012 , Sommer, 2013 .
In conclusion, it should be questioned whether Academic Education (AE) can play a role in this connection. Following Kickul et al. (2009) and the above statements on International Experience (IE), the following hypotheses can now be derived (cf. Kickul et al., 2009, pp. 443-445) :
Hypothesis H1a: There is a positive relationship between International Entrepreneurial Self-Efficacy (IESE) with regard to the "Searching Stage" and the International Entrepreneurial Intention (IEI) in the group of students studied (Kickul et al., 2009, p. 443) .
Hypothesis H1b: The students' Cognitive Style (CS) influences IESE and IEI with regard to the "Searching Stage" (Kickul et al., 2009, p. 443 ).
Hypothesis H1c:
The students' International Experience (IE) influences IESE and IEI with regard to the "Searching Stage".
Hypothesis H2a: There is a positive relationship between International Entrepreneurial Self-Efficacy (IESE) in relation to the "Planning Stage" and the International Entrepreneurial Intention (IEI) in the group of students studied (Kickul et al., 2009, p. 443 ).
Hypothesis H2b: The students' Cognitive Style influences IESE and IEI with regard to the "Planning Stage" (Kickul et al., 2009, p. 443) .
Hypothesis H2c: The students' International Experience (IE) influences IESE and IEI with regard to the "Planning Stage".
Self-Efficacy (IESE) with regard to the "Marshalling Stage" and the International Entrepreneurial Intention (IEI) in the group of students studied (Kickul et al., 2009, p. 444) .
Hypothesis H3b: The students' Cognitive Style (CS) influences IESE and IEI with regard to the "Marshalling Stage" (Kickul et al., 2009, p. 444) .
Hypothesis H3c: The students' International Experience (IE) influences IESE and IEI with regard to the "Marshalling Stage".
Hypothesis H4a: There is a positive relationship between International Entrepreneurial Self-Efficacy (IESE) with regard to the "Implementation Stage" and the International Entrepreneurial Intention (IEI) in the group of students studied (Kickul et al., 2009, p. 445 ).
Hypothesis H4b:
The students' Cognitive Style influences IESE and IEI with regard to the "Implementation Stage" (Kickul et al., 2009, p. 445) .
Hypothesis H4c: The students' International Experience (IE) influences IESE and IEI with regard to the "Implementation Stage".
Method
Participants
National and international students (n = 210) in the 7 th term of bachelor studies or 2nd term of master studies were surveyed during the period 2011 -2012 at the Albstadt-Sigmaringen University in Baden-Württemberg (Campus Albstadt). These were students from the industrial engineering course who had been trained in technology and business with an international orientation and finish their bachelor or master studies in 2013, or in other words were close to making a decision on their professional future. Furthermore, international students (n = 80) whose courses focussed on economics and international orientation from the Cross-Cultural Management Erasmus Intensive Programme of the European Union (European University Cyprus, 2009) were surveyed; these students also finish their study in 2013. In total, n = 290 students were surveyed, 133 responded and 111 responses were included in the evaluation (= response rate of 38,3 %) with the following characteristics: (1) The average age of the participants was 24 years; (2) The following countries of origin were indicated by the students: Germany (51%), Portugal (6%), Lithuania (6%), Brazil (5%), Greece (4%), Cyprus (4%), Malaysia (4%), Korea (3%), Russia (3%), India (3%), Turkey (3%), Other (8%); (3) http://dx.doi.org/10.14204/ejrep.30.12167
Percentage of students with International Experience (IE) of more than 6 months: 48,6 %; (4) The proportion of females was 48 %.
Sampling Procedure, Sample Size and Measures
The basis for the study are different surveys carried out between 2011 and 2012 among German students at the Albstadt-Sigmaringen University and international students from different European universities, who participated in the Cross-Cultural Management-Erasmus Intensive Programme 1 (European University Cyprus, 2009). In all studies carried out, care was taken to make sure that participation was on a voluntary basis and that the evaluation of the data would be treated in a confidential manner. As instrument a questionnaire was used. This was comprised of 61 items, divided into four blocks, which could be responded to in 15 -20 minutes.
In the first part, 6 items were used to investigate Personal Background (PB) whereby items (PB-1.1 to 1.5, 1.9) were of a very general nature, in other words, not verifiable from any specific source. Using three further items (IE-1.6 to IE-1.8), data was collected on the international Personal Background (PB) in particular, or International Experience (IE) of the persons surveyed, as students or employees on the one hand, and IE abroad for other reasons (also not verifiable from any specific source, yet comparably with Schmid & Kretschmer, 2005; Sommer, 2012) . Specific examples of international entrepreneurial experience are not collected, since these as a rule do not exist where students are involved. Within the scope of this study, IE are superior experiences in an international environment. Due to redundancies and inaccurate dates (e.g. years instead of months) in the responses concerning the IE as a student (item IE-1.8) or employee (item IE-1.7) on the one hand and the IE for other reasons (item IE-1.6) on the other hand, only two items were evaluated for the IE that documented the IE as student (IE-1.8) and employee (IE-1.7). The value 1 represents no International Experience (IE), the value 2 represents International Experience (IE) of more than a half year. The third item (IE-1.6) was used as a plausibility check. Further details can be found in appendix.
In the second part data was collected on the basis of the questionnaire set up by Kickul et al. (2009) , which in turn was based on work by Cox et al. (2002) (Kickul et al., 2009, p. 446) , an International Entrepreneurial Self-Efficacy with 10 items (Kickul et al., 2009, p. pendix) . The value 1 of the Likert scale used documents a low level of confidence and the value 7 a high level of confidence (Kickul et al., 2009, p. 446 ).
In the third part, 4 items were collected for an International Entrepreneurial Intention, which also were based on the modification of items from Kickul et al. (2009) and Crant (1996) , (Kickul et al., 2009, p. 446 ). The Likert scale was also used here, whereby the value 1 documents a low level of agreement with the statement and the value 7 a high level of agreement (Kickul et al., 2009, p. 447) .
The fourth part of the survey followed recommendations made by Kickul et al. (2009) in part, oriented on the Cognitive Style Index (CSI) by Allinson and Hayes (1996) . The questionnaire was based on 38 items 2 , encrypted correspondingly by the authors (C. Allinson, personal communication, January 11, 2010; Allinson & Hayes, 1996; Kickul et al., 2009 ). Due to the key being sent by the above author (C. Allinson, personal communication, January 11, 2010) a check could be made as to whether the persons surveyed, with regard to the Cognitive Style (CS), were to be allocated to the analytical or rather to an intuitive style. According to C. Allinson (personal communication, January 11, 2010) , 2 points were to be given for the correct response (True) 0 points for incorrect responses (False) and 1 point for the category "don't know" (C. Allinson, personal communication, January 11, 2010) . A high total CSI value indicates more of an analytical Style, a low value an intuitive Style (C. Allinson, personal communication, January 11, 2010) . Deviating from the study by Kickul et al. (2009) , who evaluated "True" with 1 point and "False" with 0 points, and in addition had carried out an extraction factor (Kickul et al., 2009, p. 445) , the present empirical study was carried out on the basis of recommendations made by C. Allinson (personal communication, January 11, 2010 ). The following table gives an overview of the items used (see also appendix):
1 The distribution and collection of the questionnaires in Cyprus was carried out locally by the Bachelor student Oliver Kiefer who earned his Bachelor's Degree in 2011 at the Albstadt-Sigmaringen University 2 The 38 items used may not be replicated, in accordance with instructions from the author, but could be sent upon request (C. Allinson, personal communication, January 11, 2010) The following values resulted from items included in the study (Mean / Std. Deviation): 
Results
Statistics and data analysis
At first carrying out a reliability test, followed by validity test and finished with a fit test of the research models 1, 2, 3 and 4 is a proper handling of the statistics and data analysis according to Weiber and Mühlhaus (2010) .
Carrying out the reliability test on the basis of an Exploratory Factor Analysis (EFA) takes place based on recommendations made by Weiber and Mühlhaus (2010 The results show that all items fulfilled the first criterion and that only a few items did not fulfil the second criterion, in part marginally, so that all items remained in the random sample.
The validity test is unnecessary, due to the fact that the items were checked for validity by the authors (e.g. Kickul et al., 2009 ) and have already been tested in practice. Study models are based on the hypotheses 1 to 4, whereby four models -1 to 4were generated, following the four stages of Entrepreneurial Self-Efficacy (Kickul et al., 2009, p. 450) . The following variables were used for the path diagram: . Intention
Note. According to Weiber & Mühlhaus, 2010 ; Table by this author The following assumptions underlie the four models (Weiber & Mühlhaus, 2010) :
1) Variables CSI and IE are exogenous, because they have an explanatory nature.
2) Variable IESE and IEI are influenced by the variables (constructs) and are therefore endogenous variables.
3) The items CSI-Score, IESE-2.1, IESE-2.3, IESE-2-6, IESE-2.9, IE-1.8 and IEI-3.1 are reference indicators respectively fixed parameters. The path coefficient is therefore set to 1.
4) The regression weight of the error terms was defined with 1. The variance of the single item construct CSI-Score is set to 0 (Weiber & Mühlhaus, 2010, p. 153) The Allinson & Hayes (1996) ; IE = International Experience; IESE = International Entrepreneurial Self-Efficacy and IEI = International Entrepreneurial Intention (cf. Kickul et al., 2009) The research models were tested for identifiability (Weiber & Mühlhaus, 2010) : The identifiability of all four models was attained, all matrices are positive. However, the probability level is statistically significant only in model 1. Models 2 and 4 failed marginally to attain statistical significance, model 3 failed with a considerable margin. Nevertheless, the statement must be interpreted with caution (Kline, 2011, pp. 199 (Weiber & Mühlhaus, 2010, p. 162) . The above results show that all models attain this value. Further fit measurements for verifying the model will be used during the subsequent model verification (Weiber & Mühlhaus, 2010) .
The plausibility check figured out, whether "… implausible parameter estimates in the form of negative variances or communalities greater than 1" (Weiber & Mühlhaus, 2010, p. 159) exist, which are called Heyword Cases (Weiber & Mühlhaus, 2010) . The research shows that there are no Heywood cases for models 1, 2, 3 and 4. The inferential quality criteria rootmean-square error of approximation (RMSEA) shows the following values for the model 1 to 4 (Weiber & Mühlhaus, 2010): The above values confirm a good model fit with regard to of the RMSEA value. The descriptive quality criteria root mean square residuals (RMR), goodness of fit index (GFI) and adjusted goodness of fit index (AGFI) shows the following values for the research models 1 to 4 (Weiber & Mühlhaus, 2010): Allinson & Hayes (1996) ; IE = International Experience; IESE = International Entrepreneurial Self-Efficacy and IEI = International Entrepreneurial Intention (cf. Kickul et al., 2009) ; eX = Measurement error.
The review of the hypotheses H1a, H1b and H1c for model 1 shows the following results:
1) The path coefficients (see Figure above 2) The path coefficients values of IESE -IEI (H1a) and IE -IEI (H1c) are substantial, because both achieved a value of 0.34 which are greater than 0.2 (Weiber & Mühlhaus, 2010) . All other path coefficients are less than 0.2 and thus are not considered substantial.
3) The squared multiple correlation (R 2 ) shows that only 2% of the variance in IESE is explained by CSI and IE, whereas 23% of the variance in IEI is explained by IESE, CSI and IE. It could be concluded, that IESE and IE providing a convincing explanation.
The plausibility test and an evaluation of the parameters for model 2 show the following results: The results show that none hypotheses of model 2 have fulfilled the above mentioned parameters. The following figure illustrates the results by the standardized estimates for the research model 2: Allinson & Hayes (1996) ; IE = International Experience; IESE = International Entrepreneurial Self-Efficacy and IEI = International Entrepreneurial Intention (cf. Kickul et al., 2009) ; eX = Measurement error
The review of the hypotheses H2a, H2b and H2c for model 2 shows the following results:
1) The path coefficients for IESE -IEI (H2a), IE -IESE (H2c), IE -IEI (H2c) 2) The path coefficients values of IESE -IEI (H2a) and IE -IEI (H2c) are substantial but not significant.
3) The squared multiple correlation (R 2 ) shows that 10% of the variance in IESE is explained by CSI and IE, whereas 21% of the variance in IEI is explained by IESE, CSI and IE. It could be concluded, that IESE and IE also providing in comparison to model 1 a convincing explanation, but the results are not significant.
The plausibility test and the evaluation of the parameters for model 3 are illustrated by the following table (Weiber & Mühlhaus, 2010) : The results show that two hypotheses of model 3 have fulfilled the above mentioned parameters. These results are comparable with the results of model 1. The following figure illustrates the results by the standardized estimates for the research model 3: Allinson & Hayes (1996) ; IE = International Experience; IESE = International Entrepreneurial Self-Efficacy and IEI = International Entrepreneurial Intention (cf. Kickul et al., 2009) ; eX = Measurement error
The review of the hypotheses H3a, H3b and H3c for model 3 shows the following results:
1) The path coefficients for IESE -IEI (H3a), IE -IESE (H3c), IE -IEI (H3c) and CSI -IEI (H3b) are positive, which indicates that most the model estimate is consistent with the hypothetical relationship model for research model 1. The path coefficient CSI -IESE (H3b) is negative. The results are comparable with model 1.
2) The path coefficients values of IESE -IEI (H3a) and IE -IEI (H3c) are substantial, they achieved a value of 0.52 (H3a) respectively 0.33 (H3c) which are greater than 0.2 (Weiber & Mühlhaus, 2010) . All other path coefficients are less than 0.2 and thus are not considered substantial.
3) The squared multiple correlation (R 2 ) shows that only 1% The results show that only one hypotheses of model 4 has fulfilled the above mentioned parameters and another one has almost fulfilled the parameter (H4c / IE -IEI). The following figure illustrates the results by the standardized estimates for the research model 4: 2) The path coefficients values of IESE -IEI (H4a) and IE -IEI (H4c) are substantial and partly significant (H4a).
3) The squared multiple correlation (R 2 ) shows that 0% of the variance in IESE is explained by CSI and IE, whereas 34% of the variance in IEI is explained by IESE, CSI and IE. Again it could be concluded, that IESE and IE providing a convincing explanation.
Discussion
Based on the above results, the following findings can be formulated with regard to the Hypotheses. Model 1 is characterised by an adequate model fit, whereby only parts of the relationships surveyed were significant. The assessment of normality shows no remarkable characteristics:
Hypothesis H1a: The study results for H1a (Model 1 -Searching Stage) can be seen as a confirmation of the findings from Kickul et al. (2009) , since, in an international context too, a positive, significant and substantial relationship between Entrepreneurial Self-Efficacy and Entrepreneurial Intentionin other words, IESE and IEIwas confirmed in the Searching Stage (Kickul et al., 2009, p. 448) . In plain words, students in the "Searching Stage" that have more International Entrepreneurial Self-Efficacy have a higher value in International Entrepreunerial Intention, too. In this respect, the hypothesis can be regarded as confirmed. not study data in an international context (Kickul et al., 2009, p. 445) . The intuitive cognitive style assumed by the authors could not be proven, however; the path coefficient CSI -IESE shows a negative value at -0.13, which at least argues against the basic assumption in model 1, which assumes that the study was made using the analytic cognitive style; in other words, the intuitive style was probably used. Following this a students' IESE and IEI is not influenced by his or her way of thinking, at least not in a statistically relevant way. In this respect, further research is required, in other words, H1b cannot be confirmed. Sommer, 2011) and in contrast to the Theory of Planned Behavior from Ajzen (1985; 1991; 2005) . Furthermore, the influence of IE on IESE could be confirmed, which was also positive, significant and substantial. These results did not surprise, because positive International Experience (IE) could provide a necessary basis for continuing a potential career as an international entrepreneur, particularly in the Searching Stage of IESE or IEI. The ability to classify opportunities and risks based on one's own International Experiences (IE) represents a value in itself, which cannot be adequately compensated for, or only partially, by theoretical knowledge acquired through learning. Therefore the vital importance of experience gained abroad for a student's further international career is underlined. In total, H1c can be confirmed.
Model 2 is characterised by an adequate model fit, however, none of the relationships studied was significant. The assessment of normality showed no remarkable characteristics: Model 3 is characterised by an adequate model fit, whereby only parts of the relationships studied were significant. The assessment of normality showed no remarkable characteristics:
Hypothesis H3a: Using model 3, a study was carried out as to whether a positive relationship between IESE and IEI exists, with reference to the Marshalling Stage (Kickul et al., 2009, pp. 444-450) . The existing results conform to those of Kickul et al. (2009) , according to which a positive, highly significant and substantial relationship, also in an international context, exists between Entrepreneurial Self-Efficacy and Entrepreneurial Intention -here IESE and IEI. In this regard, the hypothesis can be regarded as definitely confirmed. following Kickul et al. (2009) , the results documented that "…individuals with the analytic preferred mode of thinking reported greater entrepreneurial self-efficacy for planning, marshalling of resources, and implementation stages of the venture creation process" (Kickul et al., 2009, p. 448) . The results of the present study with an international context cannot confirm this statement. The relationship between the CSI Index and the IESE and also that between the CSI Index and the IEI were neither significant nor substantial. In this respect, hypothesis H3b must be discarded. can exercise a positive, direct influence on the formation of intention, because these can reduce possible constraints (e.g. uncertainty) when the intention is being formed (Sommer, 2011 , Sommer, 2013 possibly due to the fact that parts of the tasks described there, such as e.g. raise money (Kickul et al., 2009, p. 450 ) are less contextual. Obtaining moneywith reference to a national or international contextdiffers possibly only minimally from the point of view of those surveyed. In total, it can be ascertained that hypothesis H1c can be confirmed in reference to the relationship IE -IEI.
Model 4 is characterised by an adequate model fit, whereby only parts of the relationships studied were significant. The assessment of normality showed no special characteristics:
Hypothesis H4a: In the framework of the last model toothe Implementing Stagethe relationship between IESE and IEI can be confirmed. The relationship is positive, significant and substantial, as in model 1 and 3.
Hypothesis H4b: Here too, as in model 1 and 3, no confirmation can be made of a positive, significant and substantial relationship between CSI and IESE or CSI and IEI. Hypothesis H4b can´t be seen as confirmed.
Hypothesis H4c: The results of Hypothesis H4c show that in the Implementing Stage there is a significant relationship, to a limited extent, between IE and IEI at p = 0.079.
With regard to the relationship IE and IESE there was no significant relationship. In total, all the results appear to indicate that IE in the Implementing Stage have a low level of relevance, based on tasks asked about (Kickul et al., 2009, p. 450) . Therefore, hypothesis H4c can be partly seen as confirmed.
Summarising, the following Implication can be given: (1) Using models 1, 3 and 4, a positive, significant and substantial relationship between IESE and IEI (= H1a, H3a and H4a) could be confirmed, which is in accordance with Kickul et al. (2009) . Model 2 did in fact provide no significant results, but the deviation was moderate;
(2) With regard to a possible relationship between CSI and IESE or IEI (= H1b, H2b, H3b and H4b) it could be inferred that a positive, significant and substantial relationship did not exist in any model, which contradicts the results from Kickul et al. (2009) . The reason for this can be found in the way CSI is acquired, which, in the present study, deviated from the method recommended by Kickul et al. (2009) . In the literature there are differing views as to the way in which data is collected (Allinson & Hayes, 1996; Backhaus & Liff, 2007; Cools & van den Broeck, 2007; Sadler-Smith, Spicer, & Tsang, 2000) and this possibly has a significant influence on the results, making clear the necessity of further scientific discussion:"…in our view, where the major problem in entrepreneurial cognition research is the evaluation of entrepreneurial thinking processes" (Smith, Mitchell, & Mitchell, 2009, p. 837 ). In addition, the question must be asked as to which Cognitive Style really makes an entrepreneur, e.g. Armstrong and Hird (2009) arrive at the conclusion that entrepreneurs tend to take an intuitive style (Armstrong & Hird, 2009 ), which in part contradicts Kickul et al. (2009) and Barbosa et al. (2007) . The present study results at least do not indicate that a certain Cognitive Style is to be preferred in academic education in the entrepreneurial sector. Rather, the results indicate that both styles are needed, which does not contradict Kickul et al. (2009) , if one disregards the strict division into stages.
The result can also be interpreted a challenge to promote students' creative competencies in academic education in the sense of Hamidi et al. (2008) , in order to give the intuitive cognitive style more emphasis compared to the analytic style;
(3) With regard to the relationship IE and IESE, respectively IEI, it was ascertained that for models 1 to 4, no significant results could be achieved with regard to IE -IESE. Regarding the relationship IE -IEI, however, there were significant results for model 1 and 3 (= 0.059* resp. 0.056*) and significant results for model 2 and 4, to a limited extent (= 0.115 resp. 0.079). This indicates that more or less in all models or stages, IE positively promotes the formation of intention. On the one hand, this is in contrast to the assumptions made by Ajzen (1985; 1991; 2005) , who allocates to experience the role of a background factor only (Ajzen, 2005, p. 136 ), but on the other hand, is consistent with a number of studies on the group of themes experience and TPB according to Ajzen (1985) in generalsuch as that documented in an overview by Sommer (2011) -and entrepreneurial research in particular (Hamidi et al., 2008, p. 318) . In special, complex contexts such as international entrepreneurship, which is essentially comprised of two contextsinternationality and entrepreneurshipthe meaningfulness of considering International Experience (IE) as a further determinant of the TPB model is shown. The TPB model is optimised by experience now being included in the main context of entrepreneurship and at the same time experience of the superordinate context internationality not being overlooked.
Furthermore, the following additional specific implications for Academic Education (AE) can be derived: (1) Promotion of international entrepreneurship can be supported by IE being gained early, e.g. supporting students during their studies; (2) A combination of theory and practice is desirable also for international entrepreneurship; (3) IE do not have to be oriented towards certain circumstances (e.g. raising money during the Marshalling Stage), to nevertheless positively affect a subsequent International Entrepreneurial Intention (IEI). This http://dx.doi.org/10.14204/ejrep.30.12167 speaks in favour of a balance in Academic Education (AE), which, despite all its details (e.g.
raising money) should not allow its environment (e.g. intercultural knowledge) to be overlooked.
Limitation
The following limitation is at the basis of the study: (1) the sample size was relatively low at 111 study participants;
(2) The study participants were all students who only represent up part of the potential entrepreneurs. It would be better to expand the study to other classes of society;
(3) There is not necessarily a connection between intention and behavior, as different studies have shown (cf. Ajzen, 2005) ; (4) The CSI Score was collected by deviating from the study made by Kickul et al. (2009) , so that a direct comparison of the results is not given.
In addition, another context was studied, by deviating from Kickul et al. (2009) . In this respect, more research is needed as to the extent to which different types of CSI collection influence the result. The authors Kickul et al. (2009) already refer to variety (Kickul et al., 2009, p. 445) . Here, reference is made to work carried out by Cools et al. (2007) , amongst others, who differentiate between different Styles; (5) The focus of this study was on the variables CSI and IE. Subsequent studies should extend the spectrum of variables; (6) The random sample was possibly inhomogeneous due to different European nationalities being included. Subsequent studies should counter this aspect by selecting a random sample of study participants from one country.
